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DISCLAIMER
This document comprises the slides for a presentation in respect of MediaZest PLC (the “Company”) and its 2021 annual results presentation (the “Presentation”).
No reliance may be placed for any purposes whatsoever on the information in this Presentation or on its completeness. The Presentation is intended to provide a general overview of
the Company’s business and does not purport to deal with all aspects and details regarding the Company. Accordingly, neither the Company nor any of its directors, officers,
employees or advisers nor any other person makes any representation or warranty, express or implied, as to, and accordingly no reliance may be placed on, the fairness, accuracy or
completeness of the information contained in the Presentation or the views given or implied. Neither the Company nor any of its directors, officers, employees or advisers nor any
other person shall have any liability whatsoever for any errors or omissions or any loss howsoever arising, directly or indirectly, from any use of this information or its contents or
otherwise arising in connection therewith.
This Presentation is not a prospectus or prospectus equivalent document and does not constitute, or form part of, nor is it intended to communicate, any offer, invitation or
inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company, nor shall it (or any part of it) or the fact of its distribution, form
the basis of, or be relied on in connection with, any contract for any such sale, issue, purchase or subscription. This Presentation does not constitute a commendation regarding the
Company’s securities.
Certain statements in this Presentation regarding the Company are, or may be deemed to be, forward-looking statements (including such words as “believe”, “expect’, “estimate”,
“intend”, “anticipate” and words of similar meaning). These forward-looking statements are neither historical facts nor guarantees of future performance. Such statements are based
on current expectations and belief and, by their nature, are subject to a number of known and unknown risks, uncertainties and assumptions which may cause the actual results,
events, prospects and developments of the Company and its subsidiaries to differ materially from those expressed or implied by the forward-looking statements. Forward-looking
statements contained in this Presentation regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the future. Except as
required by applicable law or regulation, the Company (nor its members, directors, officers, employees, agents or representatives) undertakes any obligation to update or revise any
forward-looking statements, whether as a result of new information, future events or otherwise.
The contents of the Presentation have not been examined or approved by the Financial Conduct Authority (“FCA”) or London Stock Exchange plc (the “London Stock Exchange”), nor is
it intended that the Presentation will be so examined or approved. The information and opinions contained in the Presentation are subject to updating, completion, revision, further
verification and amendment in any way without liability or notice to any party. The contents of this Presentation have not been independently verified and accordingly, no reliance
may be placed for any purpose whatsoever on the information or opinions contained or expressed in the Presentation or on the completeness, accuracy or fairness of such information
and opinions. No undertaking, representation or warranty or other assurance, express or implied, is made or given as to the accuracy, completeness or fairness of the information and
opinions contained or expressed in the Presentation and, save in the case of fraud, no responsibility or liability is accepted by any person for any loss, cost or damage suffered or
incurred as a result of the reliance on such information or opinions. In addition, no duty of care or otherwise is owed by any such person to recipients of the Presentation or any other
person in relation to the Presentation. The material contained in this Presentation reflects current legislation and the business and financial affairs of the Company, which are subject
to change without notice.
This Presentation summarises information contained in the 2020 full year results. No statement in this Presentation is intended to be a profit forecast and no statement in this
Presentation should be interpreted to mean that earnings per Company share for current or future financial years would necessarily match or exceed the historical published earnings
per Company share. Past share performance cannot be relied on as a guide to future performance.
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Introductions - Board of Directors
Lance O Neill

Non-executive Chairman

Geoff Robertson

Chief Executive Officer

Also Chairman of EP&F Capital plc, Lance has

Over 20 years of experience in the media and digital

worked globally in international securities and
investment markets since 1981. He is a Director of

signage industries including 7 years with Sony
Corporation of America and Sony Music Entertainment

and investor in a number of public and private
companies in the UK, USA and Australia.

before joining MediaZest in 2005. ICAEW qualified with
Ernst & Young.

James Abdool

Non-executive Director

Over 20 years of experience in the digital media
arena. Recent experience includes heading up the
Digital Experience innovation work at Arcadis and
is currently SVP UK & Ireland for Fortude.
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Business proposition

•

We deliver turn-key audio-visual
solutions to our clients

•

Revenue is generated from
project fees including
installation and
hardware/software

•

Ongoing recurring revenue
streams from service and
maintenance contracts,
including content hosting and
content management

3 key sectors:
Retail
- Evolution of retail focused on customer experience, with technology as the
enabler

Automotive
- New dealership business models

Corporate offices
- Post COVID-19 acceleration of cost saving trend to reduce space and use
technology to manage resource more efficiently
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Strategy
•

Ongoing strategy to improve performance visibility and value of the
business by focusing on long term contractual revenues and clients
generating repeat business

•

Focus on clients with long term opportunities to deploy solutions across
multiple sites

•

Diversified client base in different sectors – innovation in audio-visual the
common thread

•

Collecting data from our installations and using that to provide
actionable insights to our clients - achieved by adding discovery
technologies from the Internet of Things and Big data space to our core
systems
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Case Studies and Market Opportunities

Retail
Automotive
Corporate Offices
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Pets at Home

Ted Baker
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Global AV solution across Europe,
Middle East, Asia, Africa, Australasia
and North America
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The Retail Market

Market Direction: Pure
play online retailers
moving into bricks and
mortar – recent launch
of Amazon Fresh,
Ealing (NB not a
MediaZest current
client, although we
have provided audio
solutions for Whole
Foods stores)

Retail focus is changing
to fewer, better stores,
fully integrating online
and offline platforms to
provide a seamless
experience for the
customer

Innovative multi-channel
store for Porsche
LED display technology,
customer experience
innovation

Porsche City Life Milan
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Jardine Motors

Reading, May
2020
Adoption of
audio-visual
technology to
improve the
buying journey in
a post Covid-19
world

Kuoni HQ

• Meeting rooms, advanced video
conferencing technology
• Room management and presentation
rooms
The image part with relationship ID rId3 was not found in the file.
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• Post Covid-19 in this sector expecting
a move towards smaller footprint and
virtual working models
• Meeting room deployments – BYOM
(Bring your own meeting) enabled
rooms for multiple VC solutions (Zoom,
Teams)
• Meeting room booking systems
• “Town Hall” presentation area with full
audio system – with ability to record /
stream live remotely to all staff in
Covid-19 era
• High impact reception displays and
digital signage
• Barco Clickshare deployment with
ability to analyse room usage

Corporate Office Opportunities
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Market size and opportunities to grow
• We believe there is a significant opportunity to build a leading digital
signage business with international reach
• Global market for AV believed to be worth $239bn in 2020 and grow
at 5.8% per annum for the next 5 years to reach $315bn in 2025
(source, Avixa)
• Many relatively small, skilled companies without sufficient access to
capital or scale to meet this demand. Opportunity for MediaZest to use
its public listing and become a consolidator in the market
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Financials

Results for 18 Months to 30
September 2020
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Financial
Performance
Profit & Loss
Costs reflect differing
lengths of period

Finance costs
impacted year on
year by IFRS16: new
treatment of rent
lease costs into
interest impacted
finance costs (£20k)
and depreciation
(£71k) vs prior year
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Financial
Performance
Profit & Loss
Finance costs for
final 6 month period
reflects timing
differences and CLN
interest.

All 3 periods have
lease liability interest
under IFRS16 for the
first time.
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Financial
Performance
Balance Sheet
IFRS16 new treatment
of rent lease liabilities
to create new financial
liability in current
liabilities of £42k, and
£149k in non-current
liabilities and a
compensatory right of
use asset in Tangible
Fixed Asset line of
£171k
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Recurring revenues and repeat business
•

Top 25 clients account for 80% of turnover in last 2 accounting periods (FY19 and
FY20)

•

17 of the 25 consistently in this group in both FY19 and FY20

•

Regular repeated work on projects – often on a store by store or dealership by
dealership basis, rather than large one off deals that are announced

•

Recurring revenue contracts in the region of £550k annualised value, some multi year
deals, some shorter term
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Summary and Outlook
•
•
•
•
•

Award winning Audio-visual technology partner of choice to top global brands
Several long-term clients with large growth potential
Some roll out projects have already begun
Maturing market in digital signage opening up opportunities to consolidate
Well positioned to prosper “post Covid-19” :
- Retail focusing on fewer, better stores with enhanced digital experience
- Automotive transitioning to EV and digital models
- Corporate Office market seeing accelerated trend for smaller office
footprint to save costs and improve staff safety, managed by a greater
reliance on audio visual technologies
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Appendix: Shareholder Information

Directors Shareholdings and % of issued share capital

Shareholder Loans (as at 30
September 2020) – nearest £500

Lance O’Neill

52,977,177

3.79%

Geoff Robertson

6,683,188

0.48%

James Abdool

28,500,000

2.04%

City and Claremont Capital Assets Ltd £350,000
plus accumulated interest £172,500
Others (not Significant Shareholders) £130,000
plus accumulated interest £32,500
TOTAL £480,000 plus £205,000 accumulated
interest

Other Significant Shareholdings
City and Claremont Capital Assets Ltd

265,231,176

18.99%

Stephen Hudson

79,526,938

5.70%

Darren Smith

72,272,089

5.18%

Paul Crowther

51,924,909

3.72%

EP&F Capital PLC

26,448,571

1.89%

Convertible Loan Notes
£150,000 3 year CLNs bullet repayment end of
term
7% coupon
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Thank You

MediaZest plc
www.mediazest.com
Contacts:
Geoff Robertson
Chief Executive Officer

0845 207 9378

MediaZest plc
David Hignell/Adam Cowl
Nominated Adviser

020 3470 0470

SP Angel Corporate Finance LLP
Claire Noyce
Broker
Hybridan LLP

020 3764 2341

